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During the third open enrollment period, the Health Insurance Marketplaces (“the
Marketplaces™) continued to play an important role in fulfilling one of the Affordable Care Act’s
central goals: reducing the number of uninsured Americans by providing affordable, high-quality
health insurance.

This report provides data summarizing enrollment-related activity in the individual market
Marketplaces during the 2016 Open Enroliment Period (2016 OEP) for all 50 states and the
District of Columbia (based on data for the period 11-1-15 to 2-1-16). The report indicates that
about 12.7 million individuals selected or were automatically reenrolled in Marketplace plans
during the 2016 OEP (see Table 1). Thls does not include data relating to individuals who have
been enrolled in a Basic Health Plan.®> The report also includes detailed state-level data on the
characteristics of these individuals — including separate breakouts on new consumers and those
who are rcenrolling in coverage (including consumers who actlvely reenrolled, and consumers
who were automatically reenrolled into Marketplace coverage). 3438 The report includes data on

' For purposes of this Enrollment Report, an effort was made to align the reporting periods for the HealthCare.gov states und
SBMs using their own Marketplace platforms with the reporting periods for the data that were included in the Week 13 CMS
Markctplace Enrollmcnt Snapshot (whu.h can be accessed at htips://www, cmq,gulecw«mmIMg!mRt.lcmul)amt_)gsgl'nc;-

<2 3 2 2 Most of the dota in this report are for the 11-1-15 1o 2-1-16 reporting period
wuh the followmg exception: the data for 9 SBMs that are using their own Marketplace platforms (California, District of
Columbia, Ideho, Kentucky, Maryland, New York, Rhode Island, Vermont, and Washington) are for the 11-1-15 to 1-31-16
rcpumng period.

? Minnesota and New York have begun enrolling individuals in o Basic Health Plan. These individuals are not included in reports
of total Marketplace plan selections for these states,

3 The data in this report reflect the total number of plan selections cumulatively from the beginning of Open Enrollment to the
end of the reporting period, net of any canceltations from a consumer or cancellations from an insurcr during that time. Becausc
of further automation in communication with issuers, the number of net plan selections reported this year account for issuer-
initiated plan cancellations that occur before the end of Open Enrollment for reasons such as non-payment of premiums. This
change will result in a larger number of cancellations being accounted for during Open Enrollment than last year. Last year, these
cancellations were reflected only in reports on effectuated enrollment (the number of people who have paid monthly premivms to
the insurer) aficr the end of Open Enroliment.

% This report docs not include data on cffectuated enrollment. The Centers for Medicare & Medicaid Services (CMS) will be
publishing data on cffectuated enrollment for the 2016 coverage year separately. The most recent CMS quarterly snapshot on
Lh’ccruatcd enrollment i in the Marketplaces is available at hitpsi/www.cms.gov, sroomn/MedinReleaseDutabase/Fact-
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completed applications, eligibility determinations, website visitors, and call center activity; and
data on the overall distribution of plan selections through the Marketplaces by gender, age, metal
level, and financial assistance status (i.e., whether the consumer has been determined eligible for
advance premium tax credits (APTC) and/or cost-sharing reductions). These data are available
for the 38 states that are using the HealthCare.gov eligibility and enrollment platform
(HealthCare.gov states) as well as for the 13 State-Based Marketplaces (SBMs) that are using
their own Marketplace enrollment platforms for the 2016 coverage year.’

Additionally, for the 38 states that are using the HealthCare.gov eligibility and enrollment
platform, the report includes: data on the distribution of plan selections by self-reporied
race/ethnicity, rural location, and household income; data on the number of reenrollees who
actively reenrolled and/or changed plans, including average premium savings; and statistics that
measure the impact of the advance premium tax credit and plan switching on net premium costs
for these states.

* The 38 HealthCare.gov states include 37 states that used the HealthCare.gov cligibility and enrollment platform in 2015 and
Hawaii, which is new to the HealthCare.gov eligibility and enrollment platform in 2016. For more information about data on
plen selections through the Marketplaces for the 2015 coverage year, please sce the Health Insurance Marketplaces 2015 Open
Enrollment Period March Enrollment Report, which is available at https:/fuspe hhs govipdf-report/health-insurance-marketplace-
2015- -curollment-period-mareh-enrollment-report.

® These data are consistent with the CMS Wecek 13 Health Insurance Marketplace Open Enrollment Snapshet, available at
hitps://www.cms.goviNewsroom/MediaReleaseDatabase/Fact-sheets/2016-Facl-sheets-items/2¢] §-02-04 himl.

7 For the SBMss that are using their own Marketplace platforms, data availability for certain metrics varies by State. Sce the
Addendum for a summary of the metrics that are available for each state. The Addendum of this report also includes some Basic
Health Program cnrollment data for New York, Under the Affordable Carc Act, statcs have the option of using the Basic Health
Program to provide affordable health coverage for low-income residents who would generally otherwise be eligible to purchase
coverage through the Health Insurance Marketplace.

ASPE Office of Health Policy March 2016
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Key Highlights
For all the Marketplaces:

. About 12,7 million individuals selected, or were automatically reenrolled into, a
2016 Marketplace plan (including 4.9 million new consumers and 7.8 million that
reenrolled) as of 2-1-16.%

. More than 3.5 million individuals who selected, or were automatically reenrolled in,

a 2016 Marketplace plan are ages 18 - 34 (28 percent of total plan selections).

. Almost 10.5 million individuals who selected, or were automatically reenrolled in a
2016 Marketplace plan qualify for the advance premium tax credit (tax credit or
APTC) to make coverage more affordable.

For the 38 states using the HealthCare.gov eligibility and enrollment platform:

. More than 8 in 10 individuals (more than 8.1 million, or 85 percent) who selected or
were automatically enrolled in a 2016 Marketplace plan qualify for an advance
premium tax credit® with an average value of $290 per person per month, '®

. The average advance premium tax credit covers about 73 percent of the gross
premium for individuals who qualify for an average advance premium tax credit.

. The average net premium after advance premium tax credit is $106 per month"!
among individuals with 2016 plan selections through the Marketplaces in the
HealthCare.gov states who qualify for an advance premium tax credit.

. Nearly 7 in 10 of the consumers who selected, or were automatically enrolled into, a
plan in the HealthCare.gov states had the option of selecting a 2016 Marketplace plan
with a net premium of $75 or less per month after the advance premium tax credit.

. HealthCare.gov users are actively shopping and saving money. More than 3.9 million
people (or 70 percent) who reenrolled actively selected a plan. Of those actively
reenrolling, 61 percent switched to a different plan than they had in 2015.

. More consumers switched issuers than metal level. Specifically, 64 percent of the 2.4
million switchers changed issuers during the 2016 OEP (with or without changing
their metal level), while only 31 percent of switchers changed metal level (with or
without changing their issuer).

¥ This figure includes all individuals associnted with these Marketplace plan selections, including subscribers and dependents.
? This rcpresents the number of Marketplace plan sclections by individuals eligible to receive an APTC. For purposes of this
analysis, an individual qualifying for an advance premium tax credit was defined as any individual with an APTC amount >$0.
19 Averages in this brief refer to plan-selection-weighted averages across individuals with plan sclections with advance premium
tax credits in the 37 states using the HealthCare,gov eligibility and enrollment platform (prior to the addition of Hawaii in 2016).
For more information, see the ASPE Issuc Bricl “Health Insurance Markeiplace 2015: Average Premiums Afier Advance
Premium Tax Credits Through January 30 in 37 States Using the HealthCare pov Platform,™ which is available at

wps/iwww nspe hhs.govihealih/) s/2015/MarketPlaceEnrolliment! APTC/ib_APTC.pdf.
" This represents the difference belween the $396 avernge monthly premium before advance premium tax credit and the $290
average monthly advance premium tax credit.

- ________________________|
ASPE Office of Health Policy March 2016
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. Consumers who switched plans within the same metal level during the 2016 OEP
saved $40 per month, or nearly $480 annually, relative to what they would have paid
if they had remained in the same plan {or the crosswalked plan) as in 2015. Those
who switched issuers as well as plans within the same metal level were able to save
$45 per month, or nearly $540 annually.

R e -
ASPE Office of Health Policy March 2016
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National plan sclection data show that as of 2-1-16, about 12.7 million> Americans selected or
were automatically reenrolled” into a 2016 Marketplace plan, specifically:

» More than 9.6 million individuals selected or were automatically reenrolled in 2016
plans through the Marketplaces in the 38 states that arc using the HealthCare.gov
eligibility and enrollment platform (see Tablc 1).

e About 3.1 million individuals sclected or were automatically reenrolled into 2016 plans
through the Marketplaces in the 13 states (including DC) that are using their own

Marketplace platforms.
Table 1
Reporting Period:
Plan Selections 11-1-15 to .2'3‘15 M.
Number % of Total
Total 2016 Plan Selections in the Markeliplaces 12,681,874 100%
2016 Plan Selections in the Markelplaces in the 38 States Using the 0.625.982 26%
HealthCare.gov Eligibility and Enrollment Platform e £
2016 Plan Selections in the Marketplaces in the 13 State-Based Marketplaces 3.055.802 249,
Using Their Own Marketplace Platforms ke e

Note: (1} Most of the data in this table are for the 11-1-15 to 2-1-16 reporting period with the following exception: the data for 9
SBMs using their own Marketplace platforms are for the 11-1-15 to 1-31-16 reporting period. See Addendum for additional
technical notes.

Source: Centers for Medicare & Medicaid Services, as of 3-8-16

? It is important 1o note that these data generally represent the number of individuals who have selected, or been automatically
reenrolled into a 2016 plan through the Marketplaces, with or without payment of premium. This is also known as pre-
cffectuated enrollment because enrollment is not considered effectuated until the first premium payment is made, and this figure
includes plan selections for which enrollment has not yet been effectuated. Data on effectuated enrollment are not yet availuble,
P 1is important to note that the recnrollment duta in this report may include some individuals who were reenrolled in coverage
through the Marketplaces us of 2-1-16, but who may ultimately decide not to retain Marketplace coverage for the remainder of
2016 (for cxample, because they have obtained coverage through another source such as an employer or Medicaid/CHIP),

. ______________________________________________]
ASPE Qffice of Health Policy March 2016
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The Number of Marketplace Plan Selections in the HealthCare.gov States Has Been Higher,
and Consumers Have Selected or Been Automatically Reenrolled into Marketplace Plans
Earlier During the 2016 OEP Than in the 2015 OEP

e The total number of consumers who selected or were automatically reenrolled into a
Marketplace plan in the HealthCare.gov states dunng the 2016 OEP is 9 percent higher
relative to the 2015 OEP (9.6 million vs. 8.8 million)."*

o The number of Marketplace plan selections in the HealthCare.gov states was
generally higher during each week of the 2016 OEP, versus comparable weeks
during the 2015 OEP (see Figure n."”

e The proportion of consumers selecting or being automatically reenrolled into
Marketplace plans during the early weeks of the OEP has continued to increase, and the
proportion selecting a plan during the last few weeks of the OEP continued to decrease
(see Table 2).

o The proportion of consumers who selected or were automatically reenrolled in a
Marketplace plan during the early part of the OEP was higher dunng the 2016
OEP (86 percent) when compared to the 2015 OEP (73 percent) (see Figure
2).

" 1t is important to note that because of further automation in communication with issuers, the number of net plan selections
reported for the 2016 OEP account for issucr-initiated plan cancellations that occur before the end of Open Enrollment for
reasons such as non-payment of premiums. This change will result in a larger number of issuer-initiated cancellations being
accounted for during the 2016 OEP than during the 2015 OEP. Last year, these cancellations were reflected only in reports on
effectuated enrollment (the number of people who have paid monthly premiums to the insurer) afier the end of Open Enrollment.
% This comparison is based on the weekly data that were reported in the 2015 and 2016 CMS Health Insurance Marketplace
Open Enrollment Snapshots,

' For each coverage year, this snalysis is based on publicly-reported data from the ASPE Marketplace Enrollment Report and/or
CMS Enrollment Snapshot that included the deadline for January coverage during the applicable coverage year, and includes data
for the following reporting periods: 2014 OEP (10-1-13 to 12-28-13), 2015 OEP (11-15-14 10 12-26-14), 2016 OEP (11-1-15 to
12-19-15).

|
ASPE Office of Health Policy March 2016
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Figure 1

Trends in the Cumulative Number of Individuals Who Selected a
Marketplace Plan in States Using the HealthCare.gov Platform,
2015 and 2016 Open Enroliment Periods (OEPs)

During the 2016 OEP, the number of Marketplace plan selections in the HealthCare.gov states has been higher,
and consumers selacted plans earlier when compared with the 2015 OEP
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Noles Represents cumulalive sums of weekly data on the number of unique individuals who have been determined efigible ta enroll in a plan ttwaugh the slates using
\he HealihCare.gov platform and have aclvely selected a plan (with ef withoul ihe first premium payment having been received by the issuer), based on dala
published in the Weekly Enrclment Snapshats, Number of stales using the HealthCare.gov platform: 37 states during Ihe 2015 coverage year and 38 stales during
the 2016 coverage year

Seource Centers for Medicare & Medicaid Senvices 2015 and 2016 Heallh insurance Marketplace Weekly Enrollment Snapshots

Table 2
Comparison of the Timing of "~ 2014 Open | 20150pen 2016 Open
Marketplace Plan Selections in the Enrollment Period Enrollment Period | Enrollment Period
States Using the HealthGare.gov (36 States) _ (37 States) {38 States)
‘During the 20614 , 2015 and 2016 % of % of _ % of
QOpen Enrollment Periods ; | Number Total | Number Total Number |} Total
Plan Selections at the Beginning of
the Open Enrollment Period (1) 1,196,430 22% | 6.490.492 73% | 8,250,276 86%
Plan Seclections in the Middle of the
Open Enrollment Period (2) 1,424,656 26% {1 1,258,883 14% 688,998 7%
Plan Selections At the End of the
Open Enrollment Period (3) 2,825,092 52% | 1,088.916 12% | 686,708 7%
Total Plan Selections in the
HealthCare.gov States During the
Open Enrollment Period 5.446,178 100% | 8,838,291 100% | 9,625,982 | 100%

|
ASPE Office of Health Policy March 2016
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Notes: (1) Plan Selections at the Beginning of the Open Enroliment Period generally corresponds with publicly-reported data
from the ASPE Enrollment Report and/or CMS Enrollment Snapshot that includes the deadline for January coverage during the
applicublc coverage year, and includes data for the following dates: 2014 OEP (10-1-13 to 12-28-13), 2015 OEP (11-15-14 to
12-26-14), 2016 OEP (11-1-15 to 12-19-15). (2) Plan Selcctions in the Middle of the Open Enrollment Period includes data for
the following dates: 2014 OEP (12-29-13 to 3-1-14), 2015 OEP (12-27-14 to 2-6-15), 2016 OEP (12-20-15 to 1-23-16). (3) Plan
Selections at the End of the Open Enrollment Period includes data for the following dates: 2014 OEP (3-2-14 to 3-31-14
including SEP Activity through 4-19-14), 2015 OEP (2-7-15 10 2-15-15 including SEP Activity through 2-22-15), 2016 OEP (1-
24-i6 10 2-1-16}.

Source: ASPE calculations based on Centers for Medicare & Mcdicaid Services duta that have been publicly reported in
Marketplace Enrollment Reponts and Marketplace Enrollment Snapshots for the applicable coverage years

Figure 2

Trends in the Timing of Marketplace Plan Selections
in the HealthCare.gov States During the 2014, 2015 and 2016
Open Enroliment Periods (OEPS)

The proportion of consumers that who selected or were automatically reenrolled in a Marketplace
plan during the early part of the OEP was higher during the 2016 OEF (86 percent) when compared
to the 2015 OEP (73 percent)
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Source' ASPE calculallons based on Centers for Medicare & Medicald Services data that have been publicly reported in Marketplace Enroliment Reports
and Marketplace Enroliment Snapshots fer the applicable coverage years.

R
ASPE Office of Health Policy March 2016
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More Than Half of those Who Reenrolled in the Marketplaces Actively Selected a Plan
¢ Within the Marketplaces as a whole for the 2016 OEP:

o Nearly 4.9 million new consumers (39 percent of the 12.7 million total) and
nearly 7.8 million (61 percent) who reenrolled (including 4.6 mllhon who
actively reenrolled, and 2.8 million automancal]y reenrolled)'” had Marketplace
plan selections as of 2-1-16) (see Table 3)

o More than half of those reenrolling actively reenrolled (59 percent, or 4.6
million out of 7.8 million), meaning that they returned to the Marketplaces and
actively selected a 2016 Marketplace plan (see Table 3).

¢ Within the 38 states using the HealthCare.gov platform for eligibility and enrollment:

o Over 4.0 million new consumers and over 5.6 million individuals who were
actively or automatically reenrolled into coverage had 2016 Marketplace plan
selections in the HealthCare.gov states as of 2-1-16) (see Table 3).

o Nearly 2.4 million active reenrollees (61 percent of the 3.9 million who actively
reenrolled) switched plans between the 2015 and 2016 coverage years (see Table
3). The remaining 1.5 million people that actively reenrolled (39 percent)
remained in the same Marketplace plan (including those who remained in a
crosswalked plan).

17 The number of active reenrollees and automatic recnrollees may not add to the total number of reenrollees due to some SBM
Plun selections with missing data. For more details on reenrollment in the Marketplaces, see the Addendum.

¥ Additionally, approximately 3 percent of the 12,7 million plan selections had an unknown recnrollment type because 3 SBMs
(MA, MN and NY) were unable to validate the number of active reenrollees vs. automatic reenrollees as of 2-1-16.

10
ASPE Office of Health Policy March 2016
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Table 3
o Gumulative
_(Reparting Period: 11-1-15t0 2-1:1)
2016 Marketplace Plan Selections By Enrollment : Plan Selection Data by E_xlrt;ilment Type
Type and Switching Status (Reporting Perlod: 11-1-15/ : as 8 % of: ;
to 2-1-16) (1)) | Number e —
! Totzl Plan All th.l-'s nmers Actiye
é Reenrolling in .
Selections Cover Reenrollees
ZZ8a) TIE “overage T
Marketplace Total
Total Number of Individuals Who Have Selected or Been o
Automatically Reenrolled Into a 2016 Marketplace Plan 12,681,874 L) A hil
New Consumers (2) 4,887,026 39% N/A N/A
5 S ing in 20 J
Consumers Reenrolling in 2016 Coverage through the 7794 848 61% 100% N/A
Marketplaces (3)
Active Recnrollees 4,575,241 36% 59% 100%
Automatic Reenrollces 2,787,218 22% 36% N/A
Unknown Reenrollment Type 432,389 3% 6% N/A
States Using the HealthCare.Gov Eligibility and Enrollment Platform
Total Number of Individuals Who Have Selected or Been o _
Automatically Reenrolled Into a 2016 Markelplace Plan e b LA 7
New Consumers (2) 4,025,637 42% N/A N/A
: . 6 .
Consumers Reenrolling in 2016 Coverage through the 5,600,345 589 100% N/A
Marketplaces
Active Reenrollecs 3918452 41% 70% 100%
Active Reenrollees Who Remained in the Same
1,529,184 169 27° 39
(or the Crosswalked) Markeiplace Plan ? ’ 74k
Active Reenrollees Who Switched Marketplace 2389268 2504 43% 6%
Plans
Automaltic Reenrollees 1,681,893 17% 30% N/A
Unknown Reenrollment Type 0 0% 0% N/4
SBMs Using Their Own Marketplace Platforms
Total Number of Individuals Who Have Selected or Been B o ; .
Automatically Recnrolled Into a 2016 Marketplace Plan SHIERLE e A A
New Consumers (2) 861,389 28% N/A N/A
- ing in 2016 ]
Consumers Reenrolling in 2016 Coverage through the 2,194,503 729 100% N/A
Marketplaces (3)
Active Reenrollees 656,789 21% 30% 100%
Automatic Reenrollecs 1,105,325 36% 50% N/A
Unknown Reenrollment Type 432,389 14% 20% N/A

“
Mareh 2016
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Note: (1) Most of the data in this table are for the 11-1-15 to 2-1-16 reporting period with the following exception: the data for 9
SBMs using their own Marketplace platforms are for the | 1-1-15 to 1-31-16 reporting period. Sce Addendum for additional
techiical notes. (2} The number of New Consumers includes most of the 2016 plan selections for HI, which began using the
HealthCare.gov platform for the 2016 coverage year, (3} For SBMs using their own Marketplace platforms, the number of active
reenrollees and automatic reenrollees does not add to the total number of reenrollees due to some SBM plan sclections with
missing data. (4) Three SBMs (MA, MN and NY) were unable to validate the number of active reenrollees vs. automatic
reenrollces as of 2-1-16.

Source: Centers for Medicare & Mcdicaid Services, as of 3-8-16.

Demographic Characteristics of Individuals Selecting Marketplace Plans

Table 4 summarizes the demographic characteristics of individuals selecting plans through the
Marketplaces as a whole during the 2016 OEP. (Note that the totals and percentages reported in
Table 4 reflect only those plan selections for which data are available on the relevant
characteristic. The share of plan selections with unknown data has decreased between the 2015
OEP and the 2016 OEP, so care should be taken when comparing data for the 2015 and 2016
Open Enrollment periods).

. Approximately 36 percent of the individuals who selected, or were automatically

reenrolled in, a 2016 Marketplace plan are younger than 35 (4.6 million out of 12.7
million).

. Approximately 28 percent of the individuals who selected, or were automatically

reenrolled in, a 2016 Marketplace plan are ages 18 to 34 (3.5 million out of 12.7
million).

ASPE Office of Health Policy March 2016
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Table 4
Selected Characteristics of Plan 2015 Open Enrollment | 2016 Open Enrollment Period |
Selections through the Mnrketplacesin | _ _ iPer.i od (2) , "-l 15 _’?,2.1-16(3)
All States (1 | . e T2 | N e e
(1) Total Plan Selections Tntal Plan Sclections
Total Number of Individuals Who Have
Selected a 2016 Plan Through (he 11.69 million 12.68 million
Marketplaces
Meales who have selected a 5.40 million 5.88 million
Markewplace plan 46% 46%
Females who have selected o 6.28 million 6.80 million
Markeiplace plan 54% 549,
0 to 34 year olds who have selected a 3.53 million 4.59 million
AJ(H'I\'EIPI(TC(’ plcm 36% 36%
18 to 34 year olds who have selected a 2.74 million 3.53 million
Marketplace plan 289, 28%
Individuals who have selected a Silver 7.80 million 8.52 million
Marketplace plan 67% 68%
Individuals who have selected a 9,94 miilion 10.49 million
Marketplace plan with Financial
Assistance 86% 83%

Note: (1) For cach metric, the counts and percentages represent the percent of plan sclections with known data for that category.
(2) Data for the 2015 Open Enrollment Period are for the following reporting period: 11-15-14 to 2-15-15 (including SEP
activily through 2-22-15)

(3} Data for the 2016 Open Enrollment Period are for the following reporting period: 11-1-15 to 2-1-16.

Source: ASPE computation of CMS data as of 3-8-16.

Table 5 summarizes the demographic characteristics of consumers selecting plans through the
Marketplaces in the 38 states using the HealthCare.gov cligibility and cnrollment platform
during the 2016 OEP both in total and by reenrollment status. As noted in the 2014 summary
enrollment report,'” the data on race and ethnicity should be interpreted with great caution since
more than one-third of enrollees do not self-report these data. It is also important to note that the
proportion of 2016 plan selections with unknown data on self-reported race/ethnicity was slightly
higher than in prior years (37 percent vs. 36 percent for the comparable period during the 2015
OEP).

19 For more infonmation about data on Marketplace plan sclections for the 2014 coverage year, please see the Marketplace

Sunmnary Enroliment Report, which is available at
hitp:/faspe.hhs povihealthy 2014/ MarketPlaceEnrollment/ Apr20144b 2014 Apr_enrollment.pdl.

R
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Table 5
205.0ne | 2016 Open Enrollment Period
3 by ‘Enrollment : Py iy
Selected Characteristics of Plan Period (2) 11-1-15'to 2-1-16 (3)
Selections through the Marketplaces B —— e
in States Using the HealthCare.gov By Reenroliment Status
Ellgibility and Enrollment Platform Total Total e S -
(8} ? Plan Plan New Active Automatic |
Selections Selections | Consumers | Reenrollees |' Reenrollees
(%) (%) (%) |

Total Number of Individuals Who Have
Sclected a 2016 Plan Through the
Marketplaces in the HealthCare.gov
States

8.84 million

9.63 million

4.03 millipn

3.92 million

1.68 million

Males who have selected a

4,04 million

4.41 million

£.90 million

1,73 million

0.79 million

Marketplace plan 46% 46% 47% 44% 47%
e A I 4.80 million 5.21 million | 2.13 million | 2.19 million {1 .0.90 million
Marketplace plan 549, 54% 53% 56% 539,
010 34 year olds who have selected 3.20 million 3.56 million | _1.72 million | _1.22 million | 0.62 million
Marketplace plan 36% 37% 43% 31% 379,
18 10 34 year olds who have selccted 2.48 million 2.68 million 1.33 million | 0.87 million | 0.47 million
a Marketplace plan 18% 28% 339, 229, 28%

Individuals who have selected u Silver
Marketplace plan

6.09 million

6.82 million

2.77 million

2.89 million

69% % 69% 74% 69%
Individuals who have selected a 7.69 million 8.18 million | 3.36 million § 3.52 million | _1.30 million
Marketplace plan with Financial
Assistance 87% 85% 84% 90% 7%
African-Americans who have selected 0.79 million 0.71 million | _0.34 million | 0.24 million | 0.13 million
[ Mm'kefphrce p!an (4) 14% 12% 16% 8% 12%
L e 0.61 million 0.92 million | 0.37 million | 0.40 million | 0.14 million
Marketplace plan (4) 1% 15% 17% 14% 14%
Whites who have selected a 3.65 million 3.81 million | 1.27 million | _1.88 million | 0.67 million
Markerplace phm (4) 62% 63% 57% 66% 65%
Individuals in ZIP Codes designated 1.54 million 1.71 million | 0.66 million | 0.71 million | 0.33 million
as rural who have selected o
Marke!pfacg p]an 17% 18% 17% 18% 20%

Mote (17 For cach metric, the percentages represent the percent of plan sclections with known data for that category.

|
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(2) Data for the 2015 Open Enrollment Period are for the following reponting period: 11-15-14 to 2-15-15 (including SEP
activity through 2-22-15). During the 2015 Marketplace coverage year, there were  total of 37 states using the HealthCare.gov
platform, including 35 states that are states that used the HealthCare.gov platform in both 2014 and 2015, and two states which
are new to the HealthCare.gov platform in 2015 (Oregon and Nevada).

(3) Data for the 2016 Open Enrollmeni Period are for the following reporting period: 11-1-15 te 2-1-16. During the 2016
Marketplace coverage year, there werce a total of 38 states using the HealthCare.gov platform, including 37 states that are states
that used the HealthCare.gov platform in both 2014 and 2013, and one state which is new to the HealthCare.gov platform in 2016
(Hawaii).

{4) The percentages by race/ethnicity are based on the total number of plan sclections with known self-reported data on
racefethnicity. CMS has updated the methodology for identifying Latinos applying for 2016 coverage by incorporating the
selection of “Other™ cthnicity as Latino. Specifically, all consumers who sclecied “Other ethnicity™ on their application are now
counted as Latino. Latino ethnicity is indicated when Mexicun, Mexican American, Chicanofa, Puerto Rican, Cuban, and/or
Other is sclected. This has led to an increase in the number of repornted Latinos compared to previous years. Please sec the
Addcndum for additional information.

Source: ASPE computation of CMS data for 38 states using the HealthCare.gov Eligibility and Enroltment platform as of 3-8-16.
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Advance Premium Tax Credits: Consumers Enrolling through the Marketplaces in the
HealthCare.gov States are Saving Hundreds of Dollars on their Monthly Prem iums™

Under the Affordable Care Act, advance premium tax credits (APTC) are available to reduce
premium costs for cligible taxpayers.”' In the 38 states using the HealthCare.gov cligibility and
enrollment platform:

e More than 8.1 million (85 percent of 9.6 million) individuals that sclected or were
automatically reenrolled into a 2016 plan through the Marketplaces in the
HcalthCare.gov states qualify for an APTC? with an average valuc of $290 per person
per month {scc Table 6 and Appendix Table Bl on page 39).

e The average APTC covers about 73 percent®? of the gross premium for individuals who
qualify for an APTC (see Tablc 6 and Appendix Table B1 on page 39).

o The average net premium after APTC is $106 per month*! among individuals with 2016
plan selections through the Marketplaces in the HealthCare.gov states who qualify for
an APTC (see Table 6 and Appendix Table Bl on pagc 39).

Table 6

Reduction in Average Monthly Premfums from Advance Premjum Tax Credits (APTC) in
States Using the HealthGare,gov Eligibility and Enrollment Platform
11-1-1510 2-1-18

Tatal Number of Avera
Individuals With Percent of Average Average rage
‘ Average ‘ Percent
. 2016 Plan Plan Monthly Maonthly
Description Monthly . Reduction in
Selections Sclections Premium APTC Premium Premium
Through the with APTC | before APTC After APTC rem
after APTC
Marketplaces
TOTAL - States Using the
HealthCare.gov Eligibility 9.63 million 85% $396 $290 5106 3%
and Enrollment Platform

Source: ASPE computation of CMS data for 38 states using the HealthCare.gov cligibility and enrollment platform as of 3-8-16.

U For additional information about these premium-related metrics, please see “Health Insurance Marketplace 2015: Average
Premiums Afier Advance Premium Tax Credits through January 30 in 37 States Using the HealthCare.gov Platform,” ASPE
Research Brief, U.S. Department of Health and Human Services, February 9, 2015, Available at:

hiip:/fuspe. hhs.gov/healihirepons/201 S/MarketPlaccEnrolinent/ APTC/b_APTC.pdf.

! The premium tax credit (“PTC™) is calculated as the difference between the cost of the adjusied monthly premium of the
second-lowest cost silver plan with respect to the applicable taxpayer and the applicable contribution percentage that a person is
statuterily required to pay determined by houschold income and family size. An individual may choose to have all or a portion of
the PTC paid in sdvance (advance premium tax credit or “"APTC”) to an issuer of a qualified health plan in order to reduce the
cost of monthly insurance premiums. APTCs are gencrally available for cligible individuals with a projected household income
between 100 percent (133 percent in states that have chosen to expand their Medicaid programs) and 400 percent of the Federal
Poverty Level (FPL). For 2016, the percentage of houschold income that s qualified individual or family will pay toward a health
insurance premium ranges from 2.03 percent of houschold income at 100 percent of the FPL to 9.66 percent of income at 400
percent of the FPL. For more information on the required contribution percentage, sce http:/fwwaw. irs.gov/publirs-drop/rp-14-
02.pdf.

2 For purposes of this analysis, an individual qualifying for an advance premium tax credit was defined as any policy with an
APTC amount >$0).

" This represents the $100 average monthly premium sfter advance premium tax credit as a percentage of the $396 average
monthly premium before advance premium tax credit,

™ This represents the difference between the $396 average monthly premium before advance premium tax credit and the
$290 average monthly advance premium tax credit

(R
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Availability of Marketplace Plans with Premiums of $100, 875, $50 or Less in the
HealthCare.gov States

Page 16

e More than 7 in 10 consumers seeking covcrage through the Marketplaces could sclect a
plan with a monthly premium of $100 or less after applying the APTC. Through 1 2-1-
16, more than 1 in 2 consumers (52 percent) selected or were automatically reenrolled
into such a plan (see Table 7 and Appendix Table B2 on page 41).

e Nearly 7 in 10 consumers seeking coverage through the Marketplaces could select a
plan with a monthly premium of $75 or less after applying the APTC. Through 2-1-16,

more than 4 in 10 consumers (42 percent) selected such a plan (scc Table 7 and
Appendix Table B3 on page 43).

Table 7

A\;nlln.b.]l_i.tf and Selection of Plans With Monthly Premiums of $100 or Less After,the Advance Premium Tax Credit
(APTC) through the Marketplaces in States Using the HealthCare.gov Eligibility and Enroliment Platform

I1-1-1510 2-1-16

Availability of Plans With Monthly
Premiums of $100 or Less

Sclection of Plans With Monthly
Premiums of $100 or Less

Number of
Int!ivid:alﬁs Percent Whe Could Have Selected a Plan Au:;:::z:;:ﬁ?ciz’::;li‘x;rg :r; fan
With 201 with a Monthly Premium of: aticary !
_— Plan With a Monthly Prentium of:
Description
Selections
Through the
Marketplaces $50 or L $75 or Less $100 or 550 or $750r 5500 or
(2) or o83 Less after | Lessafter | Lessafter | Less after
ufter APTC after APTC APTC APTC APTC APTC
Totgl Marketplace Plan Selection
Total Number of
Individuals With - o o o i ir g
2016 Plan 9.63 million 61% 68% T4% 3004 4204 24
Selections
Individuals With
2016 Plan - "0 N o 268 g0: »
Selections With 8.15 million 72% B0% 86% i 449 61%
APTC

Source:  ASPE computation of CMS data for 38 states using the HealthCare.gov cligibility and coroflment platform as of 3-8-16

]
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Reenrolling Marketplace Consumers in the HealthCare.gov States Shop at a High Rate and

Save on Premiums

s New consumers were more likely to purchase a plan for $100 or less after applying the
APTC - 56 percent of ncw consumers selected coverage with a monthly premium of
$100 or less, compared to 51 percent for people actively reenrolled, and 42 percent for
those who automatically reenrolled (see Table 8).

s Individuals that actively reenrolled and returned to the Marketplaces to shop for
coverage were more likely to have a monthly premium of $75 or less after applying the
APTC than those who automatically reenrolled (41 percent vs. 33 percent,

respectively).

s Savings from shopping: On average, thosc who activcly reenrolled and changed plans
sclected plans for $132 per month after applying the APTC, compared to $174 per
month if they had stayed in their 2015 plan (or the crosswalked plan), a savings of 24
percent or $42 per month on avcerage, after applying the APTC (see Table 9).

Table 8
Cumulative 11-1-15 to 2-1-16
2016 Plzn Selections Through the Marketplaces = g
in States Using the HealthCare.gov Eligibility and Total By Reenrollment Status
Enrollment Platform By Monthly Premium After Individunls Z
Tax Credit _M.""“" 2!’1“ New Active | Automatic
_Marketplace Consumers | Reerroliees | Reenrollees
‘Plan' Selections

Total 2016 Plan Selections Through the
Marketplaces in HealthCare.gov States

9.63 million 4.03 million | 3.92 miilion 1.68 million

Plan Selcctions by Monthly Premium Afier the
Advance Premium Tax Credit (4PTC).

Less Than or Equal to $100 52% 56% 51% 42%
=% and = §50 30% 35% 29% 2%
=§50 and < §75 12% 11% 12% 11%
>$75 and = $100 10% 9% 10% 9%

Greater Than $100 48% 44% 49% 58%

Source: ASPE computation of CMS data for 38 states using the HealthCare.gov eligibility and enrollment platform as of 3-8-16

ASPE Office of Health Policy
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Table 9

Reduction In Average Monthly Premiums from Advance Premium Tax Credits (APTG) For All Shoppers:in States .
\Using the HealthCare.gov Eliglbility and Encollment Platform
11-1-1510 2-1-16

= I
' Active Reenrollees with 2015 Plan Selections
L2080 —_— e T Gonsaracrs Wio
ese on '
Crosswalked
Plan'
Total Consumer Plan Sclections 3.92 million 2.39 million 1.53 million
Percent of Active Reenrollees 100% 61% 39%
Percent of Plan Sclections with APTC 89%, 89% 91 %
Average Monthly Premium After APTC if Remained in
Same or Crosswalked Plan from 2015 $159 $174 $142
Average Monthly Preminm After APTC After
Shopping $137 $132 N/A
Average Savings in Monthly Premium After APTC
After Shopping N/A 542 N/A

Notc: Average Savings in Monthly Premium Afier APTC was caleulated for all consumers who switched plans, metal levels
and/or issuers, including savings associated with consumers who decided to reduce their level of coverage.
Source: ASPE computation of CMS data for 38 states using the HealthCare.gov cligibility and enrollment platform as of 3-8-16,

. ____________________________________________________________________________________________________|
ASPE Office of Health Policy March 2016

00022



ASPE Issue Brief Page 19
e

Over One-Third of the Consumers Reenrolling in Marketplace Coverage in the
HealthCare.gov States Switched Plans

e Among the 5.6 million consumers who reenrolled in Marketplace plans in the
HcalthCare.gov states, 43 percent switched to a new plan during the 2016 OEP (see
Table 10). The proportion of consumers reenrolling in coverage who switched plans
continucs to be higher than the levels of switching seen in other programs, such as for
Medicare Part D enrollces, active employces with Federal Employee Health Benefit Plan
coverage, and individuals with employer-sponsored coverage.

¢ Among consumers who switched plans, more consumers switched issucrs than metal
levels (see Table 10). Specifically, 47 percent of switchers changed only their issuer
during the 2016 OEP, while 15 percent of switchers changed only their metal level
during thc 2016 OEP, and 16 percent of switchers changed both issuers and metal levels.

o A total of 64 percent of switchers changed their issuer, with or without also
changing their metal level.

o A total of 31 percent of switchers changed their metal level with or without also
changing their issuer.

Table 10
it 2016 Issuer and Metal Level Choices of Switchers
Percent of All Percent of All
Description Reenrollees Switchers
N=5.6million N = 2.4 million
Total Reenrollees in the HealthCare.gov States 100% N/A
Switchers 43% 100%
Active Reenrollees Who Changed Plans but Not o ;
9% 21%
Metal Level or Issuer
Active Reenrollees Who Changed Issuer but Not 20% 479,
Metal Level
Active Reenrollees Who Changed Metal Level but o .
6% 15%
Not Issuer
Active Reenrollees Who Changed Metat Level and 7% 16%
Issuer
Active Reenrollees Who Changed Metal Level (with or "
. ., 13% 31%
without changing issuer) (non-add)
Active Reenrollees Who Changed Issuer (with or without _
. 27% 64%
changing metal level) (non-add)
Active Reenrollees Whe Switched Without Having a o0, 0o
Valid 2015 Crosswalk Plan (non-add) : i
Non-Switchers 37% N/A
Active Recnrollees Who Remained in The Same 27 N/A
(or the Crosswalked) Marketplace Plan !
Automatic Reenrollees 30% N/A

R o e - -
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Source: ASPE computation of CMS data for 37 states using the HealthCare.gov cligibility and cnrollment platform
2015 and 2016 as of 3-3-16.

» Consumers who switched plans within the same metal level during the 2016 OEP saved
$40 per month, or nearly $480 annually, relative to what they would have paid if they
had remained in the samc plan (or the crosswalked plan) as in 2015. Mcanwhile, those
who switched issucrs as well as plans within the same metal level were able to save $45
per month, or ncarly $540 annually (sce Figure 3 and Appendix Table B5 on page 47).

Figure 3: Monthly Premium Savings for Switchers

$200
$150 $42
40 |
> 545 |
$100 A
| $50 -
$0 [ —_— S—
All switchers Switched plans within the same  Switched plans and issuers
metal level within the same metal [evel
™ 2016 premium of the plan selected in 2015 ¥ 2016 premium of the plan selected in 2016

Note: Savings arc calculated as the difference between the 2016 premium of the 2016 selected plan and the 2015
selected plan. Numbers are rounded to the nearest dollar,

Source: ASPE computation of CMS data for 37 states using the HealthCare.gov eligibility and enrollment platform
in 2015 and 2016 as of 3-8-16.
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SECTION 1l. METHODOLOGICAL OVERVIEW

The data reported here have been obtained from the information systems of the Centers for
Medicare & Medicaid Services (CMS), based on information collected for 38 states using the
HealthCare.gov eligibility and enrollment platform. We also obtained more limited data reported
to CMS by the 13 states (including DC) that are using their own Marketplace platforms. Data for
the Small Business Health Options Program (SHOP) Marketplaces are not included in this
report.

This report includes data that are currently available on enroliment-related activity for the 2016
Open Enrollment period — which generally corresponds with data from 11-1-15 to 2-1-16 for the
38 states using the HealthCare.gov eligibility and enrollment platform and for states that are
using their own Marketplace platforms for the 2016 coverage year.

Table 11

Marketplace . Type ek N _Reporting Perjod (1)

States Using the HealthCa;'e.gov Marketplace Eligibiliiy and Enrollment Platform (38
states) 11-1-15t0 2-1-16

State Based Marketplaces (SBMs) Using Their Own Marketplace Platform (13 states)

9 States: California, District of Columbia, Idaho, Kentucky,

Maryland, New York, Rhode Island, Vermont, Washington H-1-15t0 1-31-16

4 States: Colorado, Connecticut, Massachusetis, Minnesota 11-1-15t0 2-1-16

Note. (1) For purposes of the Final Enroliment Report, an cffort was imade to align the reporting periods for the HealthCarc.gov
states and SBMs using their own Marketplace platforms with the reporting periods for the dota that were included in the Week 13
CMS Marketplace Enrollinent Snapshot {(which can be accessed at

hitps:/iwww.cms. gowN MedisRe Databhase/Fact-sheets/ 201 6-Fact-sheets-j

Data for certain metrics are not available for several of the states that are using their own
Marketplace platforms.

It is important to note that some of the 13 states that are using their own Marketplace platforms
arc not reporting data separately for consumers who are actively reenrolling in coverage and
consumers who have been automatically reenrolled into coverage through the Marketplaces.
Please refer to the Addendum for additional technical notes.

This report also includes available data on the characteristics of individuals who have selected a
plan through the Marketplaces for the 38 states that are using the HealthCare.gov eligibility and
enrollment platform for 2016, and the 13 states that are using their own Marketplace platforms.
In some cases, the data for certain characteristics of Marketplace plan selections are not yet
available in selected states.

The information contained in this issue brief provides the most systematic summary of
enrollment-related activity in the Marketplaces for the 2016 Open Enrollment period because the
data for the various metrics are counted using comparable definitions for data elements across
states and Marketplace types.

R
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SECTION 11I: APPENDICES

Appendix A: Characteristics of Marketplace Plan Selections

s Al —Marketplace Plan Selections by Gender, Age, Metal Level, and Page 24
Financial Assistance Status — Total for all State Marketplaces

e A2 - Marketplace Plan Selections by Gender, Age, Metal Level, Financial Page 27
Assistance Status, Race/Ethnicity, Rural Status, and Household Income in
States Using the HealthCare.gov Eligibility and Enrollment Platform

e A3 - Marketplace Plan Selections by Gender and Age; Gender and Metal | Page 31
Level; Financial Assistance Status and Metal Level; and Metal Level and
Age in States Using the HealthCare.gov Platform

s A4 - Marketplace Plan Selections by Gender, Age, Metal Level, and Page 35
Financial Assistance Status in States Using their Own Marketplace
Platform

e A5 - Selected Enrollment-Related Information, 11-1-15 to 2-1-16 Pape 38

Appendix B: State-Level Marketplace Premium and Switching Tables — HealthCare.gov
States

e Bl - Reduction in Average Monthly Premiums from Advance Premium Page 39
Tax Credits in States Using the HealthCare.gov Platform, By State

s B2 - Availability and Selection of Marketplace Plans With Monthly Page 41

Premiums of $100 or Less Afier the Advance Premium Tax Credit
(APTC) for the Total Number of Individuals with 2015 Marketplace Plan
Selections in States Using the HealthCare.gov Platform

s B3 - Availability and Selection of Marketplace Plans With Monthly Page 43
Premiums of $100 or Less After the Advance Premium Tax Credit
(APTC) For Individuals With 2016 Marketplace Plan Selections With
APTC in States Using the HealthCare.gov Platform

s B4 -2016 Plan Choice of Reenrollees By State in States using the Page 45
HealthCare.gov Platform for the 2015 and 2016 Coverage Years

s BS5 - Premium Savings From Switching Marketplace Plans Within Metal | Page 47
Levels By State in States using the HealthCare.gov Platform for the 2015
and 2016 Coverage Years

Appendix C: State-Level Marketplace Plan Selection Tables — HealthCare.gov States

s Cl - Marketplace Plan Selection by Enrollment Type in States Using the | Addendum
HealthCare.gov Eligibility and Enroliment Platform, By State

e (2 - Plan Switching by Active Reenrollees Who Selected Plans Through | Addendum
the Marketplaces in States Using the HealthCare.gov Eligibility and
Enroliment Platform, By State

e C3 - Total Completed Applications and Individuals Who Completed Addendum
Applications in States Using the HealthCare.gov Eligibility and
Enrollment Platform, By State

e C4 - Total Marketplace Eligibility Determinations, and Marketplace Plan { Addendum
Selections in States Using the HealthCare.gov Eligibility and Enroliment
Platform, By State

e (5 - Total Marketplace Plan Selections by Financial Assistance Status in | Addendum
States Using the HealthCare.gov Eligibility and Enrollment Platform, By
State

s  C6 - Total Marketplace Plan Selections by Age in States Using the Addendum
HealthCare.pov Eligibility and Enroliment Platform, By State

R
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C7 - Total Marketplace Plan Selections by Gender in States Using the
HealthCare.gov Eligibility and Enrollment Platform, By State

Addendum

C8 - Total Marketplace Plan Selections by Metal Level in States Using
the HealthCare.gov Eligibility and Enrollment Platform, By State

Addendum

C9 - Total Marketplace Plan Selections by Race/Ethnicity in States Using
the HealthCare.gov Eligibility and Enrollment Platform, By State

Addendum

C10 - Total Marketplace Plan Selections by Rural Status in States Using
the HealthCare.gov Eligibility and Enrollment Platform, By State

Addendum

C11 - Total Marketplace Plan Selections by Household Income in States
Using the HealthCare.gov Eligibility and Enrollment Platform, By State

Addendum

C12 - Total Marketplace Plan Selections by Gender and Age in States
Using the HealthCare.gov Eligibility and Enrollment Platform, By State

Addendum

C13 - Total Marketplace Plan Selections by Gender and Metal Level in
States Using the HealthCare.gov Eligibility and Enrollment Platform, By
State

Addendum

C14 - Total Marketplace Plan Selections by Financial Assistance Status
and Metal Level in States Using the HealthCare.gov Eligibility and
Enrollment Platform, By State

Addendum

C135 - Total Marketplace Plan Selections by Metal Level and Age in
States Using the HealthCare.gov Eligibility and Enrollment Platform, By
State

Addendum

Appendix D:

State-Level Marketplace Plan Selection Tables — States Using Their Own
Marketplace Platforms

D1 — Marketpiace Plan Selection by Enrollment Type in States Using
Their Own Marketplace Platforms, By State, By State

Addendum

D2 - Total Completed Applications and Individuals Who Completed
Applications in States Using Their Own Marketplace Platforms, By State

Addendum

D3 - Total Markeiplace Eligibility Determinations, and Markeltplace Plan
Selections in States Using Their Own Marketplace Platforms, By State

Addendum

D4 - Total Marketplace Plan Selections by Financial Assistance Status in
States Using Their Own Marketplace Platforms, By State

Addendum

D5 - Total Marketplace Plan Selections by Age in States Using Their
Own Marketplace Platforms, By State

Addendum

D6 - Total Marketplace Plan Selections by Gender in States Using Their
Qwn Marketplace Platforms, By State

Addendum

D7 - Total Marketplace Plan Selections by Metal Level in States Using
Their Own Markelplace Platforms, By State

Addendum

Appendix E:

Technical Notes

Addendum
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APPENDIX TABLE Al

Marketplace l?fla'ﬁ-écl'egtipns by Gender, Age, M;tal i.év_e’l, and Flnancl_él'-Asslstange,
All State Marketplaces
11-1-15to 2-1-16 (1)

Marketplaces Total

(States Using the HealthCare.gov Eligibility and
Enroliment Platform and States Using Their Own
Marketplace Platforms)

Characteristics
1;‘:'?:53;0 % of Available Data,
Excluding Unknown
2-1-16 (3)
(2)
Total Who Have Selected a Marketplace Plan
Total Number of Individuals Who Have
Selected or Been Automatically Reenrolled
Into a 2016 Marketplace Plan 12,681,874 100%
By Enroliment Status
New Consumers 4,887,026 39%
Total Reenrollees (4) 7,794,848 61%
Active Reenrollees 4,575,241 36%
Automatic Reenrolfees 2,787,218 22%
Unknown Reenroliment Type 432,389 3%
Subtotal: Plan Selections With Available
Data on Enroliment Status 12,681,874 100%
Unknown Enroliment Status 0 N/A
By Gender
Female 6,802,327 S4%
Male 5,878,278 46%
Subtotal: Plan Selections With Available
Data on Gender 12,680,605 100%
Unknown Gender 1,269 N/A
By Age
Age < 18 1,068,631 8%
Age 18-25 1,370,048 11%
Age 26-34 2,155,493 17%
Age 35-44 2,043,932 16%
Age 45-54 2,682,762 21%

ASPE Office of Health Policy
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4 Ma'f'kéti:_iia-c;;iaﬁ .seléctions by Gender, Age, Metal Lie'vél,-anﬂ_-l;in;a::i_ai A;slst;ni:'e, j

All State Marketplaces
11-1-15t0 2-1-16 (1)
Marketplaces Total
(States Using the HealthCare.gov Eligibility and
Enroliment Platform and States Using Their Own
Marketplace Platforms)

Characteristics

DL L7 % of Available Data,

11-1-15 to .
Excluding Unknown
2-1-16 (3)
(2)
Age 55-64 3,262,215 26%
Age 265 97,603 1%
Subtotal: Plan Selections With Available
Data on Age (2) 12,680,684 100%
Unknown Age 1,190 N/A
Ages 18 to 34 3,525,541 28%
Ages 0 to 34 4,594,172 36%
By Metal Level 1I
Bronze 2,873,422 23%
Silver 8,520,787 68%
Gold 797,501 6%
Platinum 192,244 2%
Catastrophic 138,400 1%
Subtotal: Plan Selections With Available
Data on Metal Level (5) 12,522,354 100%
Stand-alone Dental 1,710,112 N/A
Unknown Metal Level 159,520 N/A
By Financial Assistance Status
With Financial Assistance 10,510,141 83%
Without Financial Assistance 2,088,385 17%
Subtotal: Plan Selections With Available
Data on Financial Assistance (2) 12,598,526 100%
Unknown Financial Assistance Status 83,516 NS A
APTC 10,474,116 B3%
Notes:

Percentages in this table have been rounded. Some numbers may not add to totals duc to rounding.
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(1} Unless otherwisc npoted, the data in this table represent cumulative data on the number of unique individuals who have been
determined eligible to enroll in o Marketplace plan, and have sclected or been automatically reenrolied into a Marketplace
medical plan (with or without the first premium payment having been received by the issver). Individuals who have cancelled or
terminated their Marketplace plans arc not included in the total number of plan selections for all but two states (Minnesota and
DC). These data also do not include: stand-alone dental plan selections; or individuals who may have selected a 2015
Marketplace plun during the reporting period, as a result of having been eligible for a Special Enroliment Period (SEP). For
ndditional technical notes, please refer to the Addendum of this report.

(2) For each metric, the data represent the tolal number of “Individuals Applying for 2016 Caverage in Completed Applications™
who have sclected a 2016 medical Marketplace plan for enrollment through the Marketplace (with or without the first premium
payment having been received directly by the issuer) during the reference period, excluding plan selections with unknown data
for o given mefric. This is also known as pre-cffectuated enrollment, because enrollment is not considered effectuated until the
first premium payment is made, and this figure includes plan selections for which enroliment has not yet been cffectuated. Most
of the data in this tablc are for the 11-1-15 to 2-1-16 reporting period with the following exception: the duta for 9 SBMs using
their own Marketplace platforms are for the 11-1-15 to §-31-16 reporting period.

(3) In some cases, the data for certain characteristics of Marketplace plan sclections are not yet available.  For this reason, for
cach metric, we have calculated the comparable percentages based on the number of plan selections with known data for that
metric.

{(4) The number of active reenrollees and automatic reenrollees may not add to the total number of reenrollees due to some SBM
plan selections with missing data

(5) The subtotals for each metal ticr type do not sum to the total number partially due to a smaill number of individuals who have
multiple 2016 Marketplace plan selections in the system that wilt be resolved through data cleanup processes, but primarily due
to Massachusctts counting 158,512 individuals enrolled in its Connector Care Program as unknowns. Conncctor Care plans are
closest to Silver plans, but their actuarial value is higher than that of a Silver Plan. Data for stand-ulone dental plan selections arc
shown in this section, but are not included in any of the other metrics in this report.

Source: Centers for Medicare & Medicaid Scrvices, as of 3-8-16.
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APPENDIX TABLE A2
Marketplace Plan Selections by Gender, Age, Metal Level, Financial Assistance Status,
Race/Ethnicity, Rural Status, and, Household Income
in States Using the HealthCare,gov Platform 1)
' 11-1-_._!___5to 2-1-16 iy ;
Marketplaces Total
States Using the HealthCare.gov Eligibility
and Enrollment Platform for the 2016
Coverage Year
Characteristics (38 States)
1:'“1'“: 5e : % of Available Data,
-1- o .
2-1-16 Excluding Unknown
(3)
(2)
Total Who Have Selected a Marketplace Plan
Total Number df individuals Who Have Selected
or Been Automatically Reenrolled Into a 2016
Marketplace Plan 9,625,982 100%
By Enroliment Status . P Al % iy
New Consumers 4,025,637 42%
Total Reenrollees 5,600,345 58%
Active Reenrollees 3,918,452 41%
Automatic Reenrollees 1,681,893 17%
Unknown Reenrollment Type 0 0%
Subtotal: Plan Selections With Available
Data on Enroflment Status 9,625,982 100%
Unknown Enrollment Status 0 N/A
By Gender : A ' ;
Female 5,213,706 54%
Male 4,412,276 46%
Subtotal: Plan Selections With Available
Data on Gender 9,625,982 100%
Unknown Gender 0 N/A
By Age .
Age < 18 884,172 9%
Age 18-25 1,067,477 11%
Age 26-34 1,608,390 17%
Age 35-44 1,555,651 16%

1
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‘Marketplace Plan Selections by Gender, Age, Metal Level, Financial Ass’lstance Status,
Race/ Eﬂmlcitv, Rural Status, and Household Income

in States Using the HealthCare.gov Platform (1)
T 11-1-1510 2-1-16

Marketplaces Total
States Using the HealthCare.gov Eligibility
and Enrollment Platform for the 2016

Coverage Year

Characteristics (38 States)
1'1“_"1':11" : :o % of Available Data,
2-1-16 Excluding Unknown

(2) (3)
Age 45-54 2,010,657 21%
Age 55-64 2,431,625 25%
Age 265 67,957 1%
Subtotal: Plan Selections With Available
Data on Age (2) 9,625,929 100%
Unknown Age 53 N/A
Ages 18 to 34 2,675,867 28%
Ages 0 to 34 3,560,039 37%
By Metal Level _
Bronze 2,060,447 21%
Silver 6,823,481 71%
Gold 571,327 6%
Platinum 71,701 1%
Catastrophic 99,026 1%
Subtotal: Plan Selections With Available
Data on Metal Level (4) 9,625,982 100%
Stand-afone Dental 1,425,474 N/A
Unknown Metal Level 0 N/A
ﬁ_y Financial Assistance Status A /
With Financlal Assistance 8,183,059 B5%
Without Financial Assistance 1,442,923 15%
Subtotal: Plan Selections With Available
Data on Financial Assistance (2) 9,625,982 100%
Unknown Financial Assistance Status 0 N/A
APTC 8,147,034 85%

ASPE Office of Health Policy
00032

March 2016




ASPE Issue Brief

Page 29

Marketplace Plan Selectlons by Gender, Age, Metal Level, Flnancial Asslsl:qnce Status,
'Racea/Ethnicity, ‘Rural Status, and Household Income
in States Using the HealthCare.gov Platform (1)
_______ 11-1-15to 2-1-16 ‘]
Marketplaces Total
States Using the HealthCare.gov Eligibility
and Enrollment Platform for the 2016
Coverage Year
Characteristics (38 States)
1:'_";:‘:: li-:o %o of Available Data,
Excluding Unknown
2-1-16 (3)
(2)
By Self-Reported Race/Ethnicity (3)
American Indian / Alaska Native 29,211 0%
Asian 530,180 9%
Native Hawailan / Pacific Islander 7,089 0%
African-American 705,156 12%
Latino 916,970 15%
White 3,811,149 63%
Multiracial 82,984 1%
Subtotal: Plan Selections With Available
Data on Self-Reported Race/Ethnicity 6,082,739 100%
Unknown Race/Ethmcuty 3,543,243 N/A
By Rural Status
In ZIP Codes Designated as Rural 1,710,082 18%
In ZIP Codes Designated as Urban 7,915,900 82%
Subtotal: Plan Selections With Available
Data on Rural Status 9,625,982 100%
Unknown Rural Status 0 N/A&
By Household Income
<100% of FPL 259,768 3%
2100% - <£150% of FPL 3,413,650 38%
>150% - <200% of FPL 2,181,903 25%
>200% - £250% of FPL 1,324,281 15%
>250% - £300% of FPL 758,584 9%
>300%- £400% of FPL 736,322 8%
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Marketplace Plan Selectlons_ by Gender, Age, Metal Levely Flnanclal Asslstam:e Status,
ln States Using ‘the HealthCare gov Pla_l_:l’qrm (1}
11-1-15to 2-1-16

Marketplaces Total
States Using the HealthCare.gov Eligibility
and Enroliment Platform for the 2016
Coverage Year
Characteristics (38 States)
1?_“1'?1": :o % of Available Data,
Excluding Unknown
2-1-16 (3)
(2)
> 400% of FPL 211,322 2%
Subtotal: Plan Selections With Available
Data on Household Income 8,885,830 100%
Unknown Household Income 740,152 N/A

Naotes:
Percentages in this table have been rounded. Some numbers may not add to totals due to rounding.

{1) Unless atherwise noted, the data in this table represent cumulative data on the number of unique individuals who have been
determined eligible to earoll in a Marketplace plan, and have selected or been automatically reenralled into a Murketplace
medical plan (with or without the first premium payment having been received by the issuer). Individuals who have cancelled or
terminated their Marketplace plans are not included in the total number of plan selections. These data also do not include: stand-
alone dental plan selections; or individuals who may have sclected a 2015 Marketplace plan during the reporting period, us a
result of having been eligible for a Special Enroliment Period (SEP). For additional technical notes, please refer to the
Addendum of this report.

(2) For cach metric, the data represent the total number of “Individuals Applying for 2016 Coverage in Completed Applications”
who have selected a 2016 medical Marketplace plan for enrollment through the Marketplace (with or without the first premium
payment having been reccived directly by the issuer) during the reference period, excluding plan sefections with unknown data
for a given metric, This is also known as pre-effectuated enrollment, because enroliment is not considered effectuated until the
first premium payment is made, and this figure includes plan selections for which enroliment has not yet been effectuated.

(3) The percentages by race/cthnicity are based on the total number of plan sclections with known self-reported data on
race/cthnicity. CMS has updated the methodobogy for identifying Latinos applying for 2016 coverage by incorporating the
selection of “Other™ ethnicity as Latino. Specifically, all consumers who sclected "Other ethnicity” on their application are now
counted as Latino. Latino cthnicity is indicated when Mexican, Mexican American, Chicano/u, Pucrto Rican, Cuban, and/or
Other is selected. This has led o an increasce in the number of reported Latinos compared to previous years. Please sce the
Addendum for additional information.

(4} In some cases, the data for centain characteristics of Marketplace plan selcctions are not yel available. For this reason, for
cach metric, wc have calculated the comparable percentages based on the number of plan selections with known data for that
metric,

(5) The subtotals for each metal ticr type do not sum to the total number due 10 8 small number of individuals ((.1%) who have
multiple 2016 Markctplace plan selections in the system that will be resolved through data cleanup processes. Data for stand-
alone dental plan selections are shown separately in this section, but are not included in any of the other metrics in this table.

Source: Centers for Medicore & Medicaid Services, as of 3-8-16.
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APPENDIX TABLE A3
Marketplace Plan Selecttons by Gender and, Age, Gender and Metal Level; Financial Asslstanca Status and
Metal Leval; and Metal Level and Age in States Using the HaalthCare.gov Platform (1)
L 11-1-15 to 2-1-16
HealthCare.gov States Total Females - Males -
* HealthCare.gov States HealthCare.gov States
Description ST LS % of Avallable Data % of Available Data
Number Data, Excluding Number ! Number N
(2) Unl;gc):wn (2) Excludin(g?.lilnknown (2) Excludln(gslilnknown
Total Who Have Selected a Marketplace Plan
Number of
Individuals Who
Have Selected a
Marketpiace Plan 9,625,982 n/a n/a 5,213,706 n/a ni'a 4,412,276 n/a nfa
- = =iE ool ol € P
% of Age % of Age | | % of Age
BY Gendar and Gender Group Gender Group | Gender Group
Age : Total Total Total Total ey Total Total
e Number [4) {53 _}' Number [4) (5} Number | {4 (5)
Age < 18 884,172 9% 100% 431,428 8% 49% 452,744 10% 51%
Age 18-25 1,067,477 11% 100% 569,274 11% 53% 498,203 11% 47%
Age 26-34 1,608,390 17% 100% 853,825 16% 53% 754,565 17% 47%
Age 35-44 1,555,651 16% 100% 834,664 16% 54% 720,987 16% 46%
Age 45-54 2,010,657 21% 100% | 1,103,334 21% S5% 907,323 21% 45%
Age 55-64 2,431,625 25% 100% § 1,383,421 27% 57% | 1,048,204 24% 43%
Age 263 67,957 1% 100% 37,734 1% 56% 30,223 1% 44%
Subtotal: Plan
Selections With
Available Data on
|_Age 9,625,929 100% 100% 5,213,680 100% 54% 4,412,249 100% 46%
Unknown Age 53 n/a n/a 26 n/a n/a 27 n/a n/a
Ages 18 to34 2,675,867 28% 100% 1,423,099 27% 53% 1,252,768 28% 47%
Ages 0 to 34 3,560,039 37% 100% 1,854,527 36% 52% 1,705,512 39% 48%
SEIL Ll - =i of B "ol e L T
% of Metal ‘% af Metal | % of Metal
-Bv. G.!f'.'det-"“’ Gender Level Gender Level Gander Laveal
Metal Level ‘ | Total Total Total Total _ Total Total
: _Number {4} {5} Number (4) {5} § Number {4) {5)
Bronze 2,060,447 21% 100% 1,041,305 20% 51% ] 1,019,142 23% 49%
Silver 6,823,481 71% 100% | 3,790,844 73% 56% | 3,032,637 69% 44%
Gold 571,327 6% 100% 298,024 6% 52% 273,303 6% 48%
Platinum 71,701 1% 100% 36,642 1% 51% 35,059 1% 49%
Catastrophic 99,0;6 1% 100% 46,891 1% 47% 52&35 1% 53%
Subtotal: Plan
Selections With
Available Data on
Metal Level 9,625,982 100% 100% 5,213,706 100% 54% 4,412,276 100% 46%:
Stand-alone Dental 1,425,474 n/a n/a 775,553 n/a _nfa_ 649,921 nfa nfa
Unknown Metal
Level 0 n/a n/a n/a n/a nj/a n/a n/a n/a
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HealthCare.gov States Total

With Financial Assistance -

Without Financial Assistance -

ot HealthCare.guv States HealthCare.gov States
Description % of Available Data, % of Available Data, % of Avallable Data,
Nur;lber Excluding Unknown Numzber Excluding Unknown Nur;ber Excluding Unknown
] = (3) & _(3) = ()
Total Who Have Selected a Marketplace Plan
Number of
Individuals Whao
Have Selected a
Marketplace Plan 9.6525,982 n/a nfa_ 8,161,583 n/a n/a | 1,442,923 n/a n/a
By Financial % of 1% of % of % of "% of % of
Asslstance. Financial Metal Financlal Metal, Financlal Meta)l
Status and Metal Assistance | Laval Assistance | Leval Assistance | Lavel
tatus and Metal Status Total | Status Total Status Total
Level (6) Number | Totai {4) (5) Number Total (4) (5) Number | Total{4) | '(5)
Bronze 2,060,447 21% 100% 1,583,564 19% 77% 476,883 33% 23%
Silver 6,823,481 7i% | 100% 5,260,651 77% 92% 562,830 39% 8%
Gold 571,327 6% | 100% 303,697 4% 53% 267,630 19% 47%
Platinum 71,701 1% { 100% 35,147 0% 49% 36,554 3% 51%
Catastrophic 99,026 1% | 100% 0 0% 0% 99,026 7% | 100%
Subtotal: Plan
Selections With
Available Data on
Metal Level 9,625,982 100% 100% 8,161,583 100% 85% § 1,442,923 100% 15%
Stand-alone Dental 1,425,474 n/a nfa n/a n/a n/a nfa nfa n/a
Unknown Metal
Level ] n/a n/a 0 n/a nj/a 0 n/fa n/a
HealthCare.gov States Total Bronze Plan Selections Silver Plan Selections
% of Avallable % of Available
Description Number Zox::u:’!;:lltb'::;a‘:’? Number Data, Excluding Number Data, Excluding
(2) (93) (2) uUnknown (2) Unknown
: _ {3) {3)
Total Who Have Sefected a Marketplace Plan
Number of
Individuals Who
Have Selected a
Marketplace Plan 9,625,982 n/a n/a 2,060,447 n/a n/a | 6,823481 n/a n/a
Ll o : A T o of
Ay k : Age Age Age
By Metal Laval % of Metal | Group % of Metal | Group % of Metai | Group
and Age (6) : Lavel Total | Total Level Total | Total Level Totat | Total
Number (43 (5) ‘Number (4) - {5} 1 Number._ {4) {5)
Age < 18 884,172 9% | 100% 200,016 10% 23% 561,556 8% 64%
Age 18-25 1,067,477 11% | 100% 208,711 10% 20% 775,885 11% 73%
Age 26-34 1,608,390 17% | 100% 344,882 17% 21% | 1,103,807 16% 659%
Age 35-44 1,555,651 16% |  100% 308,439 15% 20% | 1,131,782 17% 73%
Age 45-54 2,010,657 21% | 100% 423,909 21% 21% | 1,464,290 21% 73%
Age 55-64 2,431,625 25% | 100% 561,949 27% 23% § 1,733,388 25% 71%
Age 263 67,957 1% 1 100% 12,528 1% 18% 52,734 1% | 78%
Subtotal: Plan
Selections With
Available Data on
Age 9,625,929 100% 100% 2,060,434 100% 21% | 6,823,442 100% 71%
Unknown Age 53 n/a n/a 13 nja_ n/a 39 n/a n/a
Ages 18 to34 2,675,867 28% 100% 553,593 27% 21% § 1,879,692 28% 70%
Ages 0 to 34 3,560,039 37% 100% 753,609 37% 21% | 2,441,248 36% 69%
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Gold Plan Selections

Platinum Plan Selections

Catastrophic Plan Selections

Description % of Available % pf Available % of Available
P Number Data, Excluding Number Data, Excluding Number Data, Excluding
(2) Unknown (2) Unknown {(2) Unknown
i {3) (3) {3)
Total Who Have Selected a Marketplace Plan
Number of
Individuals Who
Have Selected a
Marketplace Plan 571,327 n/a n/a 71,701 n/a n/a 99,026 n/a n/a
% of % of % of % of % of
Metal Age Metal Age % of Age
By dMAetal Level Leve! Group Level Group Matazl Group
and Age (6) Total Total Total Total : Level Total
Number (4) {5) Number (4) (5) '} Number ; Total(4) (5)
Age < 18 104,497 18% 12% 11,986 17% 1% 6,117 6% 1%
Age 18-25 45,321 B% 4% 6,061 8% 1% 31,499 32% 3%
Age 26-34 95,497 17% 6% 14,239 20% 1% 49,965 50% 3%
Age 35-44 95,844 17% 6% 14,175 20% 1% 5,411 5% 0%
Age 45-54 105,421 18% 5% 13,233 18% 1% 3,804 4% 0%
Age 55-64 122,479 21% 5% 11,633 16% 0% 2,176 2% 0%
Age 265 2,267 0% 3% 374 1% 1% 54 0% 0%
Subtotal: Plan
Selections With
Available Data on
Age 571,326 100% 6% 71,701 100% 1% 99,026 100% 1%
Unknown Age 0 n/a n/a 0 n/a n/a 0 n/a n/a
Ages 18 to34 140,818 25% 5% 20,300 28% 1% 81,464 82% 3%
Ages 0 to 34 245,315 43% 7% 32,286 45% 1% 87,581 BB% 2%
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Stand-alone Dental Plan Selections
Description %0 of Available Data, Excludin
. g
Number (2) Unknown (3)
Total Who Have Selected a Marketplace Plan
Number of Individuals Who Have Selected a
Marketplace Plan 1,425,474 n/a nfa
'Number Who Have Selected a Stand-alone :’:‘::I '.;'.:g: :‘;3:5; .?3;1
Dental Pl_an By He_ta_l I._eva_l and Age Number. (4). 5y
Age < 1B 115,304 8% 13%
Age 1B-25 156,633 11% 15%
Age 26-34 321,245 23% 20%
Age 35-44 266,245 19% 17%
Age 45-54 275,523 19% 14%
Age 55-64 282,345 20% 12%
Age 265 8,166 1% 12%
Subtotal: Plan Selections With Available Data
on Age 1,425,461 100% 15%
Unknown Age 13 n/a n/a
Ages 18 to34 477,878 34% 18%
Ages 0 to 34 593,182 42% 17%
Notes

Percentages in this table have heen rounded. Some numbers may not add to totals duc to rounding.

(1) Unless otherwise noted, the data in this table represent cumulative data on the number of unigue individuals who have been
determined eligible to enroll in a Markeplace plan, and have selected a Marketplace medical plan {with or without the first
premium payment having been received by the issuer). Individuals who have cancelled or terminated their Marketplace plans are
not included in the total number of plan sclections. These data also do not inciude: stand-alone dental plan selections; or
individuals who may have selecled a 2415 Marketplace plan during the reporting period, as a result of having been eligible for a
Special Enrollment Period (SEP). For additional technical notes, please refer to the Addendum of this report.

{2) For cach metric, the data represent the total number of “Individuals Applying for 2016 Coverage in Completed Applications™
who have sclected a 2016 medical Marketplace plan for enrollment through the Marketplace (with or without the first premium
payment having been received dircetly by the issucr) during the reference period, excluding plan sclections with unknown data
for a given metric. This is also known as pre-clfcctuated enrollment, because enrollment is not considered cffectuated until the
first premium payment is made, and this figure includes plan selections for which enrollment has not yet been effectuated.

{3) In some cases, the data for certain charscieristics of Marketplace plan selections are not yet available. For this reason, for
cach metric, we have caleulated the comparable percentages based on the number of plan selections with known data for that
metric.

(4) Represents the vertical percentage for the data that are being shown based on a given set of metrics. For example, if the rows
show Age Groups and the coluinns show Gender, then this percentage represents the data for a given Age Group / Gender
combination a5 u percentage of the comparable Gender total for all Age Groups (e.g., Persons between the ages of 18 and 34
represent X percent of the all of the Female Marketplace Plan sclections),

{5) Represents the horizontal percentage of the data that are being shown based on a given set of metrics. For example, if the
rows show Age Groups and the columns show Gender, then this percentage represents the data for a given Age Group / Gender
combination s a purcentage of the comparable Age Group total for all Genders (c.g., Females represent X percent of the
Marketplace Plan sclections for persons between the ages of 18 and 34).

{6) The subtotals for each metal tier type do not sum to the total number duc to a small number of individuals (0 1%} whe have
multiple 2016 Marketplace plan sclections in the system that will be resolved through data ¢leanup processes, Data for stand-
alone dental plan scleetions are shown separately in this section, but are not included in any of the other metrics in this table,

Source: Centers for Medicare & Medicaid Services, as of 3-8-16.
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APPENDIX TABLE A4

Marketplace Plan Selections by Gender, Age, Metal Level, and Financial Assistance Status
In State-Based Marketplaces Using Their Own Marketplace Platforms (1)
11-1-15t0 2-1-16

Marketplaces Total
State-Based Marketplaces Using Their
Own Marketplace Platforms
for the 2016 Coverage Year

Characteristics (13 States)

1:?1'3:';0 % of Available
S Data, Excluding
2) Unknown (3)

Total Who Have Selected a Marketplace Plan (13 States Reporting)

Total Number of Individuals Who Have Selected or
Been Automatically Reenrolled Into a 2016
Marketplace Plan 3,055,892 100%

BQ Enrollm_;ant Status (13 States Reporting New vs. Reenrollee; 10 States Repbrtlng Active vé.
Automatic Reenrollees)

New Consumers 861,389 28%

Total Reenrollees (4) 2,194,503 72%
Active Reenrollees 656,789 21%
Automatic Reenrollees 1,105,325 36%
Unknown Reenrofiment Type 432,389 14%

Subtotal: Plan Selections With Available Data

on Enroliment Status 3,055,892 100%

Unknown Enroliment Status 519 N/A

By Gender (13 States Reporting)

Female 1,588,621 52%
Male 1,466,002 48%
Subtotal: Plan Selections With Available Data

on Gender 3,054,623 100%
Unknown Gender 1,265 N/A
By Age (13 States Reporting)

Age < 18 184,459 6%
Age 18-25 302,571 10%
Age 26-34 547,103 18%
Age 35-44 488,281 16%
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Ma_rkéti:ii"a'c'g- Pla:h Selections by Ge_.r_nda_r! Age,M'et;ILe\_lel_, -'aEI_-Ffﬁ'ai_lg:l_al_ Assistance Status
in State-Based Marketplaces Using Their Own Marketplace Platforins (1)
11-1-15 to 2-1-16

Marketplaces Total
State-Based Marketplaces Using Their
Own Marketplace Platforms

for the 2016 Coverage Year

Characteristics (13 States)
1?_";_'_‘:52:0 % of Available
2.1-16 Data, Excluding
(2) Unknown {3)
Age 45-54 672,105 22%
Age 55-64 830,590 27%
Age 265 29,646 1%
Subtotal: Plan Selections With Available Data
on Age (2) 3,054,755 100%
Unknown Age 1,137 N/A
Ages 18 to 34 849,674 28%
Ages 0 to 34 1,034,133 34%
By Metal Level (13 States Reporting) Y
Bronze 812,975 28%
Silver 1,697,306 59%
Gold 226,174 8%
Platinum 120,543 4%
Catastrophic 39,374 1%
Subtotal: Plan Selections With Available Data
on Metal Level (5) 2,896,372 100%
Stand-alone Dental 284,638 N/A
Unknown Metal Level 159,520 N/A
.Bv Financial Assistance Status (12 States Reporting)
With Financial Assistance 2,327,082 78%
without Financlal Assistance 645,462 22%
Subtotal: Plan Selections With Available Data
on Financial Assistance (2) 2,972,544 100%
Unknown Financial Assistance Status 83,516 N/A
APTC 2,327,082 78%
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Notes:
Percentages in this table have been rounded. Some numbers may not add to totals due to rounding.

{1) Unless otherwise noted, the data in this table represent cumulative duta on the number of unique individuals who have been
determined eligible to enrolf in a Marketplace plan, and have selected or been avtomatically reenrolled into a Marketplace
medical plan (with or without the first premium payment having been received by the issuer). Individuals who have cancelled or
terminated their Marketplace plans are not included in the total number of plan selections for all but two states (Minnesota and
DC). These data also do not include: stand-alone dental plan selections; or individuals who may have selected a 2015
Marketplace plan during the reporting period, as a result of having been cligible for a Special Enrollment Period (SEP). For
additional technical notes, please refer to the Addendum of this report.

(2} For each metric, the data represent the total number of “Individuals Applying for 2016 Coverage in Completed Applications”
who have selceted a 2016 medical Marketplace plan for carollment through the Marketplace (with or without the first premium
payment having been received dircctly by the issuer) during the reference period, excluding plan selections with unknown data
for a given metric. This is also known as pre-effectuated enrollment, because enrollment is not considered effectuated until the
first premium payment is made, and this figure includes plan selections for which enrallment has not yet been cffectuated. Most
of the data in this table are for the 11-1-15 to 2-1-16 reporting period with the following exception: the data for § SBMs using
their own Marketplace platforms are for the [1-1-15 to 1-31-16 reporting period.

(3) In some cases, the data for certain characteristics of Marketplace plan selections are not yet available, For this reason, for
each metric, we have calculated the comparable percentages based on the number of plan selections with known data for that
metric.

(4) The number of active reenrollees and automatic reenrollees may not add to the total number of reenrollees due to some SBM
plan selections with missing data.

(5) The subtotals for cach metal ticr type do not sum to the total number partially due to a small number of individuals who have
multiple 2016 Marketplace plan selections in the system that will be resolved through data cleanup processes, but primarily due
to Massachuseits counting 158,512 individuals enrolled in its Connector Carc Program as unknowns. Connector Care plans are
closest to Silver plans, but their actuarial vatue is higher than that of a Silver Plan. Data for stand-alone dental plan sclections arc
shown in this section, but are not included in any of the other metrics in this report,

Source: Centers for Medicare & Medicaid Scrvices, as of 3-8-16.
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APPENDIX TABLE AS

Selected E’hl:bll'm'elit-'it_élate_d -.'l_:a_flf'o_rma_ii“qn,.
11-1-15 to 2-1-16 (1)

§ I -;.S{‘a'_te_ls" Using the State-Based
| ~ | HealthCare.gov Marketplaces
L i Marketplace Total, Eligibility and Using Their Own
Description All States Enroliment Marketplace
Platform Platforms
_ ; (38 States) (13 States)
Visitors to the Marketplace 43,827,138 31,128,448 12,698,690
Websites
Calls to the Marketplace Call 23,079,072 15,508,697 7,570,375
Center
Number of Completed
Applications 14,724,461 9,601,192 5,123,269
Number of Individuals Included
in Completed Applications 23,235,614 13,036,519 10,199,095
Number of Individuals
Determined Eligible to Enroll in
a 2016 Plan Through the 16,164,261 11,639,701 4,524,560
Marketplaces
Number of Individuals Who
Have Selected or Been
Automaticaliy Reenrolled Into a e LAl e
2016 Marketplace Plan

Notes:

(1) Most of the datu in this table arc for the 11-1-15 to 2-1-16 reponting period with the following exception: the data for 9 SBMs
using their own Marketplace platforms are for the 11-1-15 to 1-31-16 reporting period,  See Addendum for additionsl technical
notes.

(2) Within the HealthCare.gov states, visitors to the Marketplace Websites includes 29,422,294 uniquc visitors on
HealthCarc.gov and 1,706,154 unique visitors on CuidadoDeSnlud.gov between 11-1-15 and 2-1-16.

(3) Total Calls to the Marketplace call centers includes 938,952 calls with Spanish-speaking represcntatives and 14,569,745 other
calls between 11-1-15 and 2-1-16.

Source: Centers for Medicare & Medicaid Scrvices, as of 3-8-16
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)

Red;ici:iéﬁ"_lh Average Monthly Premiums frgr_ﬁ A&vahg:e'f'f'erhlurh' Tax Credits in States Us_lng'the

HealthCare.gov Piatform (1)

11-1-151t0 2-1-16

Total Number of

v
Ind;\g::a;lsa\:'ith eSO LD Average Average ﬁe:::?l:
Description Selections S — Munt_hly Monthly LI Reduction In
Through the elections Premium APTC Premium Premium
Marketplaces with APTC | Before APTC After APTC After APTC
(2)
States Using the HealthCare.gov Platform (4)

State-Based Marketplaces (SBMs) Using the HealthCare.gov Platform (5)
Hawaii 14,564 81% $389 $270 5118 70%
Nevada 88,145 87% $372 $265 $107 71%
New Mexico 54,865 68% $332 %205 $127 62%
Oregon 147,109 71% $392 $250 %142 64%
Subtotal - SBMs Using
the HealthCare.gov 304,683 76% $371 $248 $124 67%
Platform
Federally-Facllitated Marketplace (FFM) States
Alabama 195,055 89% $410 $308 $102 75%
Alaska 23,029 B6% $863 $737 $126 85%
Arizona 203,066 74% $324 $204 $120 63%
Arkansas 73,648 87% $409 5286 $122 70%
Delaware 28,256 82% $477 $328 $150 69%
Florida 1,742,819 91% $386 $302 $84 78%
Georgia 587,845 86% $385 $287 $98 75%
llinois 388,179 75% $385 $233 $152 61%
Indiana 196,242 81% $415 $259 $156 63%
Jowa 55,089 85% $425 $303 $122 71%
Kansas 101,555 82% $352 $246 $106 70%
Louisiana 214,148 B89% $448 %362 $86 81%
Maine 84,059 87% $428 $325 $103 76%
Michigan 345,813 83% $382 $239 $143 63%
Mississippi 108,672 90% $388 $297 $91 76%
Missouri 290,201 87% $407 $313 $94 77%
Montana 58,114 83% $421 $306 $115 73%
Nebraska 87,835 88% $400 $295 $105 74%
New Hampshire 55,183 66% $396 $241 $155 61%
New Jersey 288,573 80% $484 $323 $161 67%
North Caroalina 613,487 89% $497 $399 $98 80%
North Dakota 21,604 85% $405 5262 $142 65%
Chio 243,715 80% $405 5240 $164 59%
Oklahoma 145,329 84% $376 $296 $80 79%
Pennsylvania 439.238 76% $396 $251 $145 63%
South Carolina 231,849 89% 5406 $309 $97 76%
South Dakota 25,999 88% $416 $306 $110 74%
Tennessee 268,867 85% $400 $296 $104 74%
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Reduction in Average Monthly Premiums from Advance Pramium Tax Credits in States Using the
HealthCare.gov Platform (1)
11-1-15t0 2-1-16

Total Number of
I"d;‘g:;a;faf"h Percent of Average Average Average ?,‘::::a:
Description Selections Plan bl Monthly Monthly Reduction In
Through the Selections Premium APTC Premium Premium
Marketplaces with APTC | Before APTC After APTC After APTC
(2)
Texas 1,306,208 B4% $344 $257 $87 75%
Utah 175,637 B86% $271 $187 $84 69%
Virginia . 421,897 82% $366 $273 $93 75%
Woest Virginia 37,284 85% $542 $387 $155 71%
Wisconsin 239,034 84% $455 $330 $125 73%
Wyoming 23,770 90% $571 $454 $117 80%
TOTAL - States Using the o
HealthCare.gov Platform 9,625,982 85% $396 $290 $106 73%

Source: ASPE computation of CMS data for 38 states using the HealthCare.gov platform as of 3-8-16.
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‘Avalilability and Selection of Marketplace Plans With Monthly Premiums of $100 or Less After the

Advance Premium Tax Credit (APTC) For the Total Number of Individuals With 2016 Marketplace Plan
‘Selections in States Using the HealthCare.gav Platform (1)
11-1-15t0 2-1-16

Total Availability of Plans With Monthly Selection of Plans With Manthly Premiums

Number of Premiums of $100 or Less of $100 or Less

Individuals

With 2016 Percent Who Could Have Selected a Percent Who Selected a Plan With a
Description Marketplace Plan with a Monthly Premium of: Monthly Premium of:

Plan $50 or $75 or $100 or $50 or $75 or $100 or
Selections | ess after | Less after | Less after | Less after Less after Less after
(2) APTC APTC APTC APTC APTC APTC
States Using the HealthCare.gov Platform (4)

State-Based Marketplaces (SBMs) Using the HealthCare.gov Platform (5)
Hawaii 14,564 57% 63% 71% 30% 38% 46%
Nevada 88,145 58% 68% 74% 24% 40% 52%
New Mexico 54,865 39% 50% 59% 15% 25% 35%
Oregon 147,109 39% 47% 57% 13% 21% 31%
Subtotal - SBMs
g:;”lfh‘g:re_gov 304,683 45% 54% 63% 17% 28% 28%
Platform
Federally-Facliitated Marketplace (FFM) States
Alabama 195,055 65% 72% 76% 32% 45% 55%
Alaska 23,029 62% 67% 71% 33% 41% 48%
Arizana 203,066 51% 59% 70% 19% 32% 43%
Arkansas 73,648 _52% 62% 70% 16% 30% 44%
Delaware 28,256 54% 61% 67% 14% 24% 35%
Florida 1,742,819 72% 78% 82% 45% 57% 66%
Georgia 587,845 65% 72% 76% 32% 45% 55%
Hlincis 388,179 44% 53% 61% 12% 20% 29%
Indiana 196,242 46% 55% 62% 12% 21% 31%
Iowa 55,089 55% 63% 70% 21% 32% 43%
Kansas 101,555 54% 62% 68% 28% 40% 49%
Louisiana 214,148 77% 81% 83% 45% 54% 61%
Maine 84,059 55% 63% £59% 31% 43% 53%
Michigan 345,813 54% 63% 72% 15% 26% 37%
Mississippi 108,672 69% 76% 80% 34% 50% 62%
Missouri 280,201 66% 71% 76% 35% 47% 57%
Montana 58,114 53% 61% 67% 22% 34% 45%
Nebraska 87,835 60% 69% 75% 29% 42% 53%
New Hampshire 55,183 38% 45% 57% 10% 17% 25%
New Jersey 288,573 42% 50% 57% 13% 22% 32%
North Carolina 613,487 70% 76% 80% 37% 48% 57%
North Dakota 21,604 50% 60% 68% 16% 27% 38%
Ohio 243,715 42% 53% 61% 10% 19% 29%
Oklahoma 145,329 72% 76% 82% 41% 51% 60%
Pennsylvania 439,238 44% 53% 60% 13% 24% 34%
South Carolina 231,849 52% 62% 69% 36% 48% 58%
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"

_Avallability and Selection of Marketplace Plans With Monthly Premlums of $100 or Less After the
Advance Premium Tax Credit (APTC) For the Total Number of’ Individuals: With 2016 Marketplace Plan
Selections In States Using the HealthCare.gov Platform (2)

11:1:15t02-1-16 _

South Dakota 25,999 58% 67% 74% 26% 38% 49%
Tennessee 268,867 67% 72% 77% 30% 41% 51%
Texas 1,306,208 66% 72% 78% 36% 48% 58%
Utah 175,637 62% 72% 80% 35% 49% 61%
Virginia 421,897 61% 68% 72% 34% 45% 55%
West Virginia 37,284 51% 59% 65% 13% 25% 35%
Wisconsin 239,034 56% 63% 69% 25% 35% 43%
Wyoming 23,770 51% 60% 68% 29% 39% 49%
TOTAL - States

Using the

HealthCare.gov

Platform 9,625,982 61% 68% 74% 30% 42% 52%

Source: ASPE computation of CMS data for 38 states using the HealthCare.gov platform as of 3-8-16.
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Advance Premlum Tax Credit (APTC) For. Individuals With 2016 Marketplace Plan Selections With APTC ]
in States Using the HealthCare.gov Platform (1)
11-1-15t0.2-1=16

Data For Individuals Who Have
2016 Marketplace Plan Selections With APTC

NUI:I'I‘EIEI‘ of
m‘i’t';'g;;’:: Availability of Plans With Monthly | Selection of Plans With Monthly Premiums
Premiums of $100 or Less of $100 or Less
Description Marl;tlatplace
an Percent Who Could Have Selected a Percent Who Selected a Plan With a
Selectlons Pian with a Monthly Premium of: Monthly Premium of:
mezA)PTC $50 or $75 or $100 or $50 or $75 or $100 or
Less after Less after Less after Less after Less after Less after
APTC APTC APTC APTC APTC APTC
States Uslng the HealthCara.gov Platform (4)

State-Based Marketp!aces (SBMs) Using the HeaithCare.gov Platform (5)
Hawaii 11,852 71% 77% 83% 36% 46% 55%
Nevada 76,821 67% 78% 85% 28% 45% 60%
New Mexico 37,450 57% 69% 79% 22% 36% 49%
Cregon 104,728 55% 66% 75% 18% 30% 42%
Subtotal - SBMs
gzgfh‘é':re_g o 230,851 60% 71% 79% 23% 37% 50%
Platform
Federally-Facilitated Marketplace (FFM) States
Alabama 173,078 74% 81% 86% 36% 50% 62%
Alaska 19,798 72% 78% 83% 38% 48% 56%
Arizona 150,256 69% 79% 86% 25% 41% 54%
Arkansas 64,179 60% 72% 80% 18% 35% 51%
Delaware 23,098 66% 75% 82% 17% 29% 42%
Florida 1,585,781 80% 86% 90% 49% 63% 72%
Georgia 507,619 76% 83% 88% 37% 52% 64%
llinois 291,258 59% 70% 79% 16% 27% 39%
Indiana 159,229 56% 67% 76% 15% 26% 38%
lowa 46,827 65% 74% 82% 25% 38% 50%
Kansas 83,193 656% 76% 83% 35% 48% 60%
Louisiana 191,042 86% 91% 94% 50% 60% 68%
Maine 73,012 63% 72% 80% 35% 50% 61%
Michigan 287,197 66% 76% 84% 18% 31% 44%
Mississippi 97,943 76% 84% 89% 38% 56% 68%
Missouri 251,295 76% 83% 88% 40% 54% 65%
Montana 47,974 65% 74% 81% 26% 41% 54%
Nebraska 77,185 69% 79% 85% 33% 47% 60%
New Hampshire 36,503 S8% 68% 77% 14% 25% 37%
New Jersey 231,239 52% 63% 72% 16% 28% 39%
North Carolina 547,605 79% 85% 89% 41% 54% 64%
North Dakota 18,442 58% 70% 79% 19% 31% 43%
Ohio 196,048 52% 66% 76% 12% 23% 35%
Oklahoma 121,965 86% 91% 94% 49% 61% 70%
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AVEIIabIIItv and Selection of Marketplace Plans With Monthly Premiums of $100 or Less After the
Advance Premium Tax Credit (APTC) For Individuals With 2016 Markel;:lace Plan Selections With APTC
in States Uslng the HealthCare.gov Platform (1)
11-1-15to 2:1-16

Pennsylvania 334,760 58% 69% 77% 17% 31% 44%
South Carolina 205,740 59% 70% 78% 41% 54% 65%
South Dakota 22 869 66% 76% 84% 30% 43% 56%
Tennessee 227,386 79% 85% 90% 35% 48% 60%
Texas 1,093,573 79% 86% 91% 42% 57% 68%
Utah 151,593 71% 83% 90% 40% 57% 70%
Virginia 344,694 75% 83% 88% 41% 56% 67%
West Virginia 31,820 59% 69% 77% 16% 29% 41%
Wisconsin 200,571 67% 75% 82% 30% 41% 52%
Wyoming 21,411 57% 66% 75% 32% 449, 54%
TOTAL - States
Using the
HealthCare.gov

| Platform 8,147,034 72% 80% B86% 36% 49% 61%

Sourcc: ASPE computation of CMS data for 38 states using the HealthCare.gov platform as of 3-8-16.
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APPENDIX TABLE B4
2016 Plan Choice of Active Reenrollees by State in States using the HealthGare.gov Platform for
. ___the 2015 and 2016 Coverage Years
3 Percent Who _ﬂhﬁse_t_h_é Same Planor |
State iCrosswatked Planiini 2016 Percent th) Chose a
New Plan in 2016
All Auto Active
All 37 States 57% 30% 27% 43%
AK 64% 36% 28% 36%
AL 57% 30% 26% 43%
AR 78% 46% 32% 22%
AZ 27% 15% 12% 73%
DE 70% 38% 32% 30%
FL 62% 26% 36% 38%
GA 56% 32% 24% 44%
IA 69% 35% 34% 31%
IL 47% 31% 16% 53%
IN 58% 38% 20% 42%
KS 37% 16% 20% 63%
LA 61% 36% 25% 39%
ME 81% 34% 46% 19%
MI 64% 37% 27% 36%
MO 59% 32% 28% 41%
MS 65% 48% 17% 35%
MT 69% 38% 30% 31%
NC 57% 29% 28% 43%
ND 76% 37% 39% 24%
NE 63% 24% 39% 37%
NH 71% 42% 29% 29%
N3 58% 30% 29% 42%
NM 42% 29% 13% 58%
NV 48% 23% 24% 52%
OH 64% 35% 29% 36%
OK 68% 37% 30% 32%
OR 53% 22% 31% 47%
PA 48% 28% 21% 52%
sC 38% 20% 18% 62%
SD 49% 21% 28% 51%
e
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the 2015 and 2016 Coverage Years

2016'Plan Choice of Actiye Reenrollees by Statelin States using the Healih@are.gov Platform for

~ Percent Who Chose the Same Plan or
State Grosewalked Planin 2016 Percent Who Chose a
T i New Plan in 2016
All Auto Active
TN 57% 26% 31% 43%
™ 52% 33% 19% 48%
uT 44% 21% 23% 56%
VA 72% 33% 39% 28%
wI 61% 32% 29% 39%
WV 74% 39% 34% 26%
WY 51% 22% 29% 49%

were terminated prior to that date.

Notes: Information is for enrollees in the 37 states that used the HealthCare.gov platform for both 2015 and
2016. 2015 enrollees include those who selected plans during OEP2 and those who selected plans during a

Special Enrollment Periad but excludes those who had terminated their plan as of 11/1/2015. 2016 enrollees
includes those who had an active Marketplace plan selection as of 2/1/2016, but excludes those whose plans
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APPENDIX TABLE B5
Premlum Savings from Switching/Plans within Metal Levels by State in States
using the HealthCare.gov Platform for the 2015 and 2016 Coverage Years
Average -
se | premim | rremii sones | AT SRS
Savings of of Switchers i
Switchers

All 37 States $40 $478 $600,468,962
AK $46 $555 $1,689,418
AL $53 $637 $20,638,622
AR $22 $262 $1,665,915
AZ $29 $348 $4,335,345
DE $25 $295 $889,397
FL $22 $260 $50,471,422
GA $57 $686 $65,799,693
IA $62 $745 $3,805,856
IL $74 $887 $64,905,680
IN $82 $984 $34,646,380
KS $57 $690 $3,872,950
LA 518 $211 $4,173,014
ME $12 $149 $913,465
MI $41 $491 $24,538,107
MO $32 $383 $16,532,480
MS $47 $560 $8,268,224
MT $8 $94 $518,200
NC $44 $533 $59,384,561
ND $14 $169 $242,129
NE $27 $329 $3,330,373
NH $30 $365 $2,364,123
NJ $53 $642 $30,978,485
NM $56 $676 $3,490,799
NV $14 $166 $1,243,487
OH $61 $735 $20,387,001
OK $13 $162 $2,580,505
OR $37 $446 $10,197,001
PA $15 $178 $5,974,076
SC $25 $299 $6,750,468
SD -$12 -$143 -$171,128
TN $34 $411 $10,744,157
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Premium Savings from Switching Plans within Metal Levels by State In States
using the HealthCara.gov Platform f6rthg 2015 a'l"l_d 2016 Coverage Years

Average N
State ;::%t'l:'l:’ Pﬁ:g::;'g': 2:3;‘?’ Saa?lng;ifﬁ bS.\r-i:l?:‘éﬁ:ng
Savings of | of Switchers 2Rt 2 ;
_ Switchers
TX $37 $447 $96,118,396
uT $18 $217 $3,297,115
VA $23 $280 $11,779,482
WI $54 $653 $22,553,952
wv $29 $354 $1,128,814
wy $10 $118 $135,694

Note: Infonmation is from cnrollees in the 37 states that used the HealthCare.gov platform for both 2015 and
2016, Savings is calculated as the difference between the 2016 premium of the 2016 sclected plan and the
2016 premium of the 2015 selected plan and is calculated only on the cnrollees who switched plans but not
metal levels between 2015 and 2016, were in crosswalked plans as of 11-1-2013, and were non-tobacco

users in both 2015 and 2016.
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